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DETAILED ACTION 

Response to Arguments 

1 . Applicant's arguments filed 04/1 6/2008 have been fully considered but they are 
not persuasive. 

In response to applicant's arguments: 
Claims 1. 4. 27 and 28 (pages 10. 11. 13) 

Applicant argues that Holtz does not disclose creating a targeted integrated 
image by combining two images "to form a targeted integrated image for delivery to the 
user. " Thus, the images are combined before being delivered to the user (Remarks, 
page 10 second to last paragraph). To this matter, the examiner respectfully disagrees. 

Holtz teaches combining two images to form a targeted integrated image for 
delivery to the user. As can be seen on the example given, the enhancement media 
server 115 assembles a plurality of segments of a user requested topic with 
advertisement segments between them. Once they are put together, the customized 
group of segments and advertisements are sent down to the user for presentation. The 
combination of the images is performed before delivery to the user(col. 16 line 49-col. 
17 line 5). Therefore, the customized group of segments plus the additional 
advertisement are assembled together on the server prior delivery to the user, and not 
on the user receiver as seemed to be implied by the applicant. Additionally, the 
applicant seems to be confusing the advertisements presented to the user prior the 
reception of the customized group of segments (col. 16 lines 34-48) with the 
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advertisement inserted in the targeted integrated video content (advertisement 
segments inserted between the content segments, col. 16 lines 49-65). The former 
advertisement is presented to the user while the server is selecting content and the 
targeted additional advertisement. 

Applicant argues that Holtz does not disclose combining the second image 
comprising a barker advertising content of potential interest to the user with the first 
image or the third image to form a targeted integrated image for delivery to the user 
(page 10 last paragraph-page 1 1 , first paragraph). To this matter the examiner, 
respectfully disagrees. 

As defined on applicant's specifications (page 1 lines 9-17), barkers are no more 
than short video clips about video content or products. In the same manner, Holtz 
teaches that the advertising being inserted and presented to the user can be one of a 
diverse type, among which, video clips are present (col. 9 lines 45-54; col. 18 lines 12- 
22; col. 34 lines 20-61 ). The advertisement integrated in the group of segments is based 
or in response to actual demands and behavioral patterns of the online users (col. 18 
lines 35-59); where the advertisement is inserted to be presented to targeted users that 
are most likely to purchase a promoted item, based on the behavioral pattern of the 
online users (col. 18 lines 56-62). 

Additionally, the applicant argues that Holtz does not disclose determining 
content of potential interest to the user based on at least one user preference 
comprising content ordering habits of the user while the user is receiving a first image 
comprising a trick file comprising a subset of frames from a video file for viewing via 
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digital cable television (page 1 1 second paragraph). To this matter, the examiner 
respectfully disagrees. 

As explained in the previous Office Action, Holtz teaches that the integrated 
video segments (live or previously aired, col. 41 line 63-col. 42 line 2 ) can be 'trick- 
played' (fast forwarded, paused, rewind, stopped, etc; col. 42 lines 10-34). Also, that the 
advertisement and the actual content are determined based on user preferences 
comprising content habits (col. 13 lines 3-31; col. 18 lines 35-lines 62; col. 32 lines 32- 
54; col. 37 lines 43-63). Additionally, the advertisement presented to the user can be 
watched on other portions of the screen (1 1 14 a, b, 1 1 16, 1 1 12, Figs. 11-13; col. 38 
lines 35-62), while the video content is being played (or trick-played, col. 42 lines 10- 
34). Therefore, given that Holtz' invention determines content and advertisement based 
on user preferences and sends them in an integrated package advertisement and that 
content (which can be trick-played) to be displayed in different screen portions, another 
advertisement would be determined to fill the advertisement section even if the actual 
content is trick-played. In addition, Holtz also teaches that when the content is being 
indexed, pause commands are inserted in the integrated media (col. 22 line 46-col. 23 
line 10). 

Claim 25: 

Applicant argues that Holtz does not show wherein the first image comprises a 
menu or programming guide (page 12). To this matter, the examiner respectfully 
disagrees. 
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Holtz teaches sending a menu or listing 1 104 to be displayed to the user (col. 8 
line 24-col. 9 line 20; col. 17 lines 25-51) and, also that a specification menu is also sent 
to the user to customize the desired content (col. 16 lines 15-33; col. 17 lines 1-5; col. 
31 lines 27-56). Based on explicit or indirect user parameters specifications, the media 
server determines the content and advertisement for the user (col. 12 line 62 -col. 13 
line 31; col. 18 lines 35-lines 62; col. 32 lines 32-54; col. 37 lines 43-63). 

Applicant also argues that wherein the combiner inserts the second image within 
the first image or the third image, wherein the first image or the third image is adapted 
to appear to the user to be paused (page 1 3). 

Holtz teaches that the advertisement are inserted between the first image and/or 
the third image. Holtz also teaches that an image can be added in a PIP setting, while 
still being able to controlled or trick-played (col. 41 line 56-col. 42 lines 39). The content 
and the advertisement can be watched in separate screen portions while the video is 
paused, as discussed above. 

Claims 4. 27 and 28 

The arguments about the profiles based on history of selections of these claims 
were addressed above for both claims 1 and 25. 

Claims 5-29 

The applicant argues that does not disclose expressly or inherently, determining 
content of potential interest based on a user preference (page 15). To this matter, the 
examiner respectfully disagrees. 
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Holtz teaches that content is determined based on a direct request from the user 
or on a profile that's created based on information captured about user selections when 
the user logs on to the system (col. 13 lines 3-39; col. 17 lines 25-51; col. 18 lines 35- 
62). Therefore, it is inherent that the identity of the user is determined through the log in 
for selecting content that fits that specific user. 

Claims 9-11. 13. 16.37-38 and 40 

Claims 9-1 1 and 40: Applicant argues that Holtz does not show wherein the first 
image comprises a menu or programming guide (page 12). To this matter, the examiner 
respectfully disagrees. 

Holtz teaches sending a menu or listing 1 104 to be displayed to the user (col. 8 
line 24-col. 9 line 20; col. 17 lines 25-51) and, also that a specification menu is also sent 
to the user to customize the desired content (col. 16 lines 15-33; col. 17 lines 1-5; col. 
31 lines 27-56). Based on explicit or indirect user parameters specifications, the media 
server determines the content and advertisement for the user (col. 12 line 62 -col. 13 
line 31; col. 18 lines 35-lines 62; col. 32 lines 32-54; col. 37 lines 43-63). 

Claims 13 and 37: Applicant argues that Holtz does not disclose wherein the 
processor begins determining content of potential interest to the user responsive to the 
user requesting video content (page 16). To this matter, the examiner respectfully 
disagrees. 
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Holtz teaches that content is determined based on a direct request from the user 
or on a profile that's created based on information captured about user selections when 
the user logs on to the system (col. 13 lines 3-39; col. 17 lines 25-51; col. 18 lines 35- 
62). 

Claim 38: Applicant argues that Holtz does not disclose wherein the processor 
begins the determining content of potential interest to the user as the user receives the 
video content (page 1 6). 

Holtz teaches that the selection of content of potential interest to the user begins 
while the user receives advertisement (col. 16 lines 34-48). 

Claims 18-20 and 41-43 

Applicant argues that Holtz does not disclose repeating the steps for creating at 
least one new targeted integrated image for delivery to the user (page 1 7). To this 
matter, the examiner respectfully disagrees. 

Holtz teaches creating integrated targeted content for a user based on a 
expressly user-defined parameters/profile or based on a profile that's created with 
information captured about user selections when the user logs on to the system. Given 
that the user changes, for at least that reason, the future content selected has to be new 
content on a system that is inherently not designed for being used for just one time. 
However, Holtz also explicitly teach that he steps of selecting targeted are repeated 
since every single time the user logs on the system, new targeted content is available 
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for the user, which he/she has to select or reject. The user can also request specific 
content (col. 13 lines 3-39; col. 17 lines 25-51; col. 18 lines 35-62). 

Claim 21: 

Applicant argues that Holtz does not disclose further comprising at least one of 
the first image, the second image, and the third image prior to performing the targeted 
integrated image (page 18). To this matter, the examiner respectfully disagrees. 

Holtz teaches that the content that's going to be utilized for selection is 
compressed from any format to MPEG along with metadata information for quick 
retrieval (col. 25 line 34-col. 26 line 16). 

Claims 22-24 (page 18): 

Arguments for these claims were responded above in the response of claim 25. 
Claims 6-8 and 30-32 (page 19): 

Applicant states that the cited language does not disclose the methods and 
apparatuses of these listed claims. To this matter, the examiner respectfully responds 
that the cited language discloses the methods and apparatuses for these claims as 
explained in the previously presented Office Action. 

Therefore, the examiner respectfully believes that the art of record still covers 
applicant's invention as claimed and maintains the rejection. 
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Claim Rejections - 35 USC § 102 

2. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 1 02 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(e) the invention was described in (1 ) an application for patent, published under section 1 22(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351 (a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty in the English language. 

3. Claims 1, 4-5, 9-11, 13, 16, 18-25, 27-29, 37, 38 and 40-43 are rejected under 
35 U.S.C. 102(e) as being anticipated by Holtz et al. (hereinafter 'Holtz', Patent No. 
6,760, 916). 

Regarding claims 1,13 and 22-25, Holtz teaches an apparatus (with respective 
method) for creating at least one targeted integrated image for delivery to a user, the 
apparatus comprising: 

a processor (Streaming server 125 in Fig. 1, upon Enhanced media server 
115 request, searches for content on the fly that a user requested - col. 9 lines 
21-36 and Advertisement server 135 provides advertisement to be put together 
with elected content - col. 9 lines 45-54; col. 16 lines 34-63) for determining as the 
user receives or requests a trick file comprising a subset of frames from a video file 
content of potential interest to the user based on at least one user preference prior to or 
during the user's request for a first image (Integrated video segments -live or 
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previously aired, col. 41 line 63-col. 42 line 2- can be 'trick-played' -fast forwarded, 
paused, rewind, stopped, etc; col. 42 lines 10-34. The advertisement and the 
actual content are determined based on user preferences comprising content 
habits (col. 13 lines 3-31; col. 18 lines 35-lines 62; col. 32 lines 32-54; col. 37 lines 
43-63). Additionally, the advertisement presented to the user can be watched on 
other portions of the screen (1114 a, b, 1116, 1112, Figs. 11-13; col. 38 lines 35- 
62), while the video content is being played (or trick-played, col. 42 lines 10-34). 
Therefore, given that Holtz' invention determines content and advertisement 
based on user preferences and sends them in an integrated package 
advertisement and that content (which can be trick-played) to be displayed in 
different screen portions, another advertisement would be determined to fill the 
advertisement section even if the actual content is trick-played. In addition, Holtz 
also teaches that when the content is being indexed, pause commands are 
inserted in the integrated media -col. 22 line 46-col. 23 line 10, suggesting that 
while content or ads are being searched to put them together, content is already 
paused). 

comprising a menu or a programming guide or while the user is receiving the first 
image (menu 1104 is sent to the user to be displayed, col. 8 line 24-col. 9 line 20; 
col. 17 lines 25-51 and, also a specification menu is also sent to the user to 
customize the desired content, col. 16 lines 15-33; col. 17 lines 1-5; col. 31 lines 
27-56. Based on explicit or indirect user parameters specifications, the media 
server determines the content and advertisement for the user, col. 12 line 62 -col. 
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13 line 31; col. 18 lines 35-lines 62; col. 32 lines 32-54; col. 37 lines 43-63), and 

selecting a second image comprising a barker advertising the content of potential 
interest to the user (col. 9 lines 45-54; col. 18 lines 12-22; col. 34 lines 20-61; col. 18 
lines 56-62), and wherein the processor determines the content of potential interest to 
the user based on the menu or programming guide selections made by the user (Based 
on explicit or indirect user parameters specifications, the media server 
determines the content and advertisement for the user, col. 12 line 62 -col. 13 line 
31; col. 18 lines 35-lines 62; col. 32 lines 32-54; col. 37 lines 43-63) 

a compressor for compressing at least one of the first image, the second image, 
and the third image prior to forming the targeted integrated image (Encoding system 
140, col. 25 line 60-col. 26 line 10); and 

a combiner for combining the second image with the first image or a third image 
to form a targeted integrated image for delivery to the user, and wherein the combiner 
inserts the second image within the first image or the third image, wherein the first 
image or the third image is adapted to appear to the user to be paused (Enhanced 
media server 115, Fig. 1; col. 16 line 15- col. 17 line 5; col. 25 lines 34-58). 

Regarding claims 4, 27 and 28, Holtz teaches an apparatus (with respective 
method) wherein the user preference includes information representing content viewing 
habits or content ordering habits of the user (Based on explicit or indirect user 
parameters specifications, the media server determines the content and 
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advertisement for the user (col. 12 line 62 -col. 13 line 31; col. 18 lines 35-lines 62; 
col. 32 lines 32-54; col. 37 lines 43-63). 

Regarding claims 5 and 29, Holtz teaches wherein the processor determines 
content of potential interest to the user based on an at least one user preference 
associated with an identity of the user (Content is determined based on a direct 
request from the user or on a profile that's created based on information captured 
about user selections when the user logs on to the system, col. 13 lines 3-39; col. 
17 lines 25-51; col. 18 lines 35-62. Therefore, it is inherent that the identity of the 
user is determined through the log in for selecting content that fits that specific 
user). 

Regarding claims 9-1 1 , Holtz teaches the method wherein the first image 
includes at least a menu or a programming guide (menu or listing 1104 to be 
displayed to the user, col. 8 line 24-col. 9 line 20; col. 17 lines 25-51 and, also that 
a specification menu is also sent to the user to customize the desired content, 
col. 16 lines 15-33; col. 17 lines 1-5; col. 31 lines 27-56. Based on explicit or 
indirect user parameters specifications, the media server determines the content 
and advertisement for the user, col. 12 line 62 -col. 13 line 31; col. 18 lines 35- 
lines 62; col. 32 lines 32-54; col. 37 lines 43-63). 



Regarding claims 13,16, 37, 38 and 40, Holtz teaches a method wherein the step of 
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determining is initiated responsive to the user requesting the video content (col. 16 line 
15- col. 17 line 5, col. 25 lines 34-58, abstract). 

Regarding claims 18-20 and 41-43, Holtz teaches an apparatus (with respective 
method) further comprising repeating the steps for creating at least one new targeted 
integrated image for delivery to the user; wherein the steps are repeated as the user 
continues to request or receive images or wherein the steps are recursively repeated for 
delivering new targeted integrated images for delivery to the user (Holtz teaches 
creating integrated targeted content for a user based on a expressly user-defined 
parameters/profile or based on a profile that's created with information captured 
about user selections when the user logs on to the system. Given that the user 
changes, for at least that reason, the future content selected has to be new 
content on a system that is inherently not designed for being used for just one 
time. However, Holtz also explicitly teach that he steps of selecting targeted are 
repeated since every single time the user logs on the system, new targeted 
content is available for the user, which he/she has to select or reject. The user 
can also request specific content (col. 13 lines 3-39; col. 17 lines 25-51; col. 18 
lines 35-62). 

Regarding claims 21 , Holtz teaches an apparatus further comprising 
compressing at least one of the first image, the second image, and the third image prior 
to forming the targeted integrated image (col. 25 lines 60-col. 26 line 16). 
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Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 1 03(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

5. Claims 6- 8 and 30-32 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Holtz et al. (hereinafter 'Holtz', Patent No. 6,760,916) in view of 
Plotnick et al. (hereinafter 'Plotnick', Pub. No. 2002/0184047). 

Regarding claims 6- 8 and 30-32, Holtz teaches all the limitations of the claims 
they depend on. On the other hand, Holtz does not teach selecting the second image 
from a queue and the steps of manipulating the images of the queue. 

However, in an analogous art, Plotnick teaches selecting the second image from 
a queue (UAQ or [001 1], [0014]). Plotnick also teaches the steps of determining content 
previously ordered or viewed by the user (In the same way as Holtz, Plotnick teaches 
keeping track of user's preferences and selections to get ads -[0083]- but, also controls 
what ads were played or viewed -[0061]-; determining images available in the queue, 
removing images related to the previously ordered or viewed content from the queue 
([0151]). Moreover, Plotnick teaches marking the second image delivered to the user as 
having been delivered; and placing the marked image at the end of the queue, wherein 
the step of selecting selects images sequentially from the beginning of the queue 
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([0061]). 

Therefore, it would have been obvious to an ordinary skilled in the art at the time 
of the invention to have modified Holtz' invention with Plotnick's capability of queuing 
the targeted ads for the benefit of a fast insertion process. 

Conclusion 

6. Applicant's amendment necessitated the new ground(s) of rejection presented in 
this Office action. Accordingly, THIS ACTION IS MADE FINAL. See MPEP 
§ 706.07(a). Applicant is reminded of the extension of time policy as set forth in 37 
CFR 1.136(a). 

A shortened statutory period for reply to this final action is set to expire THREE 
MONTHS from the mailing date of this action. In the event a first reply is filed within 
TWO MONTHS of the mailing date of this final action and the advisory action is not 
mailed until after the end of the THREE-MONTH shortened statutory period, then the 
shortened statutory period will expire on the date the advisory action is mailed, and any 
extension fee pursuant to 37 CFR 1 .136(a) will be calculated from the mailing date of 
the advisory action. In no event, however, will the statutory period for reply expire later 
than SIX MONTHS from the date of this final action. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to OMAR PARRA whose telephone number is (571)270- 
1449. The examiner can normally be reached on 9-6 PM. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Christopher Grant can be reached on 571-272-7294. The fax phone 



Application/Control Number: 10/826,671 Page 16 

Art Unit: 2623 

number for the organization where this application or proceeding is assigned is 571- 
273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

OP 

/Christopher Grant/ 

Supervisory Patent Examiner, Art Unit 2623 



